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Curriculum Structure International Program

SEMESTER 4

=
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Course

Credit

Video Production

3

Qualitative Research Methodology

Communication and Empowerment

Contemporary Communication Theories

Communication Strategy and Planning

Sociology of Communication

Intercultural Communication
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Creative Writing
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Total Credit

SEMESTER 5
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Course

Credit

Communication Regulation

3

Non-Commercial Comm. Program Management

Media Text Analysis

Communication Philosophy and Ethics

Psychology of Communication

Elective Course 1

Elective Course 2
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Elective Course 3
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Total Credit

SEMESTER 6

Course

Credit

English for Communication Studies

3

Islamic Enterpreneurship

Research Seminar

Self Development

Visual Communication Design

Commercial Communication Program Management
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Elective Course 4
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SEMESTER 1
No [Course Credit
1 |(Islamic Education 2
2 |Pancasila 2
3 [Basics of Social and CulturalScience 2
4 |Introductionto Communication 3
5 |Basics of Logic 3
6 |Basic Writing 3
7 |Introductionto Management 2
8 |Introductionto Social Research 3
Total Credit 20
SEMESTER 2
No [Course Credit
1 | Academic Writing 3
2 |CommunicationPerspectivesand Theories 3
3 |Introductionto Social Statistic 3
4 |Visual Communication 3
5 |Introductionto Politics 2
6 |Mass Communication 3
7 |(Islam Ulil Albab 3
Total Credit 20
SEMESTER 3
No |Course Credit
1 |Prophetic Communication 3
2 |Photography 3
3 |Political Communication 3
4 |CommunicationTechnology and Media Ecology 3
5 |Public Speaking 3
6 |QuantitativeResearch Methodology 3
7 |Civic Education 2
8 |Islam Rahmatan lil Alamin 3
Total Credit 23

Total Credit

SEMESTER 7
No [Course Credit
1 |Social Services 2
2 |Final Research Project 6
Total Credit 8
SEMESTER 8
No |Course Credit
1 |Internship 4
Total Credit 4

List of Elective Courses

No

Course

Credit

Journalism and Media

w

Multimedia Newsroom

News Writing

Convergence News Production

Audience Analysis

Political Economy of Media

Media Theories

Film and Television Studies
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Public Relations Management

=
o

Integrated Marketing Communication
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Crisis Management
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Public Relations Media Production
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Creative Thinking
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Creative Media Production
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Fiction Production
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Documentary Production
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